
Andrew Columber 
Process Book



2Packaging Design ∙ S’Mac N’ Cheese CO
N

TE
N

TS The Cleveland Bagel Company (Branding)
Introduction	 05 
Inspiration	 06 
Logo	 08 
Build-Out	 13
Ohio Game & Fish (Magazine Layout)
Introduction	 23 
Reference	 24 
Type Studies	 26 
Cover	 28
Contents	 30
Featured Article	 32
Secondary Article	 34
Party on the Point (Walking Map)
Introduction	 37 
Reference	 38 
Type Studies	 40 
Sketches	 42
Emblems	 44
Layout	 46
Final	 48
Subaru Corporation (Annual Report Self Mailer)
Introduction	 51 
Reference	 52 
Type Studies	 54 
Sketches	 56
Layout	 58
Mock Ups	 60
S’Mac N’ Cheese (Packaging Design & Branding)
Introduction	 67 
Inspiration	 68 
Concepting	 70 
Roughs	 72
Mock Ups	 74



5 Branding Campaign ∙ The Cleveland Bagel  Company

Original Logo
Traditional Hand Rolled Cleveland Style Bagel

The Cleveland Bagel Co. is a business specializing in Traditional 
Cleveland Style Bagels. You may find yourself asking what that 
means. The secret of a Cleveland Style Bagel is the hand-rolled 
dough. The hand rolling leads to crispy chewy bagels and creates 
distinct lines throughout. These lines make The Cleveland Bagel 
Company bagel stand out from the competition in looks as well as 
taste. In a busy city where symbolism is everything, a logo and brand 
that grabs your attention is essential.
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Inspiration
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Logo Variations

The concept of creating a logo that was a bagel that 
created a “C” from a bite being taken out of it was an 
early idea that took much refinement.
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The Cleveland
Bagel Company

The Cleveland
Bagel Company
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Stationery

CLEVELAND

Bagel Company

 Bacon ipsum dolor amet est anim nisi, in buffalo chicken laboris 
ground round proident porchetta bacon excepteur ball tip sunt tri-tip. 
Magna venison minim ham prosciutto bresaola tail lorem filet mignon. 
Ad fatback jerky t-bone, ullamco in do frankfurter qui in pork belly 
shoulder. Enim deserunt labore exercitation, ut hamburger shoulder 
leberkas ham. Quis jowl sirloin culpa ut pork loin. Nulla buffalo duis, 
chicken tail swine landjaeger enim drumstick ribeye.
 Chuck bacon deserunt, dolore ullamco in incididunt salami. 
Eiusmod ut quis ea, culpa prosciutto adipisicing drumstick laboris 
boudin duis cillum spare ribs hamburger. Proident aliqua andouille 
anim culpa consequat buffalo. Dolore laborum swine id in. Brisket 
kielbasa ad burgdoggen fugiat, aliqua cupim nisi tail andouille proident 
irure occaecat. Rump filet mignon meatball shankle occaecat est.
 Ad labore qui dolor pork chop anim occaecat fugiat t-bone beef 
ribs short ribs id dolore fatback. Dolor fatback prosciutto anim tempor. 
Burgdoggen nulla qui, pork loin hamburger ut corned beef laborum 
shankle turkey sausage andouille pork belly et. Ut ball tip laboris, pork 
chop irure turducken corned beef adipisicing esse alcatra proident 
minim occaecat cupidatat fatback. Picanha in ex venison chuck, pork 
shankle ullamco exercitation fugiat. Tri-tip kevin tenderloin lorem 
laboris, proident veniam. Velit ex drumstick ut deserunt consequat.
 Do ut reprehenderit salami, cillum landjaeger pig kevin bacon. 
Fatback exercitation pork chop, cupidatat enim ham ribeye eiusmod ut 
swine. Flank tempor pastrami, veniam ex capicola duis pork belly beef 
ham qui non proident sausage. Ham nostrud est, jowl ground round 
short loin tenderloin filet mignon mollit venison. Ipsum ball tip meat-
loaf et, sint tongue capicola kielbasa aliqua. Pariatur capicola sed, 
burgdoggen jerky ipsum pork loin mollit corned beef kielbasa.

Sincerely,
Cleveland Bagel Company

4201 Detroit Ave. Cleveland, OH 44113 • 216.600.5652 • clebagelco.com

Dear Bagel Fanatic,

Style Bagel

The Original
Cleveland

Home of

John Doe
Owner
216.600.5652
Office
216.600.5652
Cell

4201 Detroit Ave.
Cleveland, OH 44113
clebagelco.com
info@clebagelco.com

Bacon ipsum dolor amet est anim nisi, in buffalo chicken laboris ground 
round proident porchetta bacon excepteur ball tip sunt tri-tip. Magna 
venison minim ham prosciutto bresaola tail lorem filet mignon. Ad 
fatback jerky t-bone, ullamco in do frankfurter qui in pork belly shoulder. 
Enim deserunt labore exercitation, ut hamburger shoulder leberkas ham. 
Quis jowl sirloin culpa ut pork loin. Nulla buffalo duis, chicken tail swine 
landjaeger enim drumstick ribeye.
Chuck bacon deserunt, dolore ullamco in incididunt salami. Eiusmod ut 
quis ea, culpa prosciutto adipisicing drumstick laboris boudin duis cillum 
spare ribs hamburger. Proident aliqua andouille anim culpa consequat 
buffalo. Dolore laborum swine id in. Brisket kielbasa ad burgdoggen 
fugiat, aliqua cupim nisi tail andouille proident irure occaecat. Rump filet 
mignon meatball shankle occaecat est.
Ad labore qui dolor pork chop anim occaecat fugiat t-bone beef ribs 
short ribs id dolore fatback. Dolor fatback prosciutto anim tempor. Burg-
doggen nulla qui, pork loin hamburger ut corned beef laborum shankle 
turkey sausage andouille pork belly et. Ut ball tip laboris, pork chop irure 
turducken corned beef adipisicing esse alcatra proident minim occaecat 
cupidatat fatback. Picanha in ex venison chuck, pork shankle ullamco 
exercitation fugiat. Tri-tip kevin tenderloin lorem laboris, proident veniam. 
Velit ex drumstick ut deserunt consequat.
Do ut reprehenderit salami, cillum landjaeger pig kevin bacon. Fatback 
exercitation pork chop, cupidatat enim ham ribeye eiusmod ut swine. 
Flank tempor pastrami, veniam ex capicola duis pork belly beef ham qui 
non proident sausage. Ham nostrud est, jowl ground round short loin 
tenderloin filet mignon mollit venison. Ipsum ball tip meatloaf et, sint 
tongue capicola kielbasa aliqua. Pariatur capicola sed, burgdoggen jerky 
ipsum pork loin mollit corned beef kielbasa.

Sincerely,
Cleveland Bagel Company

4201 Detroit Ave. Cleveland, OH 44113 • 216.600.5652 • clebagelco.com

Dear Bagel Fanatic,

The Cleveland
Bagel Company

Cleveland Bagel Company
4201 Detroit Ave
Cleveland, OH 44113

Bagel Fanatic
1234 Bagel Lover Ln.
Cleveland, OH 44113

John Doe
Owner
    216.600.5652
    216.600.5652
4201 Detroit Ave.
Cleveland, OH 44113
clebagelco.com
info@clebagelco.com

The Cleveland
Bagel Company

INVOICE

Billed To:
Millie’s Marketplace
3265 Sesame Street
Cleveland, Ohio
44113

Invoice Total:

$171.99

#34757195

The Cleveland
Bagel Company

4201 Detroit Ave. Cleveland, OH 44113 • 216.600.5652 • clebagelco.com

Description Unit Cost Qty. Amount

 Everything Bagel $2.00 24 $48.00

 Cinnamon Cranberry Bagel $2.50 20 $50.00

 Rosemary Sea Salt Bagel $2.25 15 $33.75

Poppy Seed Bagel $2.75 10 $27.50

 Subtotal: $159.25

 Tax: $12.74

 Total: $171.99

 Amount Due: $171.99
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Ad Campaign

The Cleveland
Bagel Company

7 Delicious Bagel Flavors

Available Daily at Our 
Detroit Shoreway Location

Also Available at 21 Fine Cleveland Retailers

Plain

Sesame Seed

Sea Salt

Poppy Seed

4201 Detroit Ave.
Cleveland, OH 44113

Find them at:
clebagelco.com/fi nd-us/location/

Rosemary
Sea Salt

Cinnamon 
Cranberry

Everything

The Cleveland
Bagel Company

Home of
The Traditional
Cleveland-Style Bagel
The Cleveland Bagel Company is home to the traditional Cleveland-
style bagel. You may ask, “What’s a Cleveland-Style bagel?” Well, 
we’re inventing it. It’s an old world style bagel that’s not too 
dough-y and not too sweet. Our bagels are full of fl avor and chewy 
with a crisp exterior. But don’t just take our word for it though. 
Visit our Detroit Shore-way Location or fi nd us at 21 different local 
Cleveland retailers. Find where your favorite bagel is sold at:

clebagelco.com

Visit Our Storefront 
Located at 

4201 Detroit Ave.
Cleveland, OH 44113

PHOENIX COFFEE BAR
3000 Bridge Ave
216.440.7901

PHOENIX COFFEE
1700 E 9th St
216.771.5282

PHOENIX COFFEE
2287 Lee Rd
216.932.8227

SIX SHOOTER COFFEE
16021 Waterloo Rd.
216.282.4133

ERIE ISLAND COFFEE
19300 Detroit Rd.
440.333.3333

JUMA COFFEE
20100 Chagrin Blvd.
216.295.1717

VINTAGE TEA & COFFEE
1816 E 12th St.
216.417.8230

DAILY PRESS
6604 Detroit Ave.
440.665.2884

More Locations at:
Clebagelco.com/fi nd-us/location/ The Cleveland

Bagel Company

Find Your Favorite Cleveland Bagel at These Local Retailers Too

Home of The Traditional Cleveland-Style Bagel

The Cleveland Bagel Company is home to the traditional Cleveland-style bagel. You might ask, “What’s a 
Cleveland-Style bagel?” Well we’re inventing it. It’s an old world style bagel that’s not too dough-y and not 
too sweet. Our bagels are full of fl avor and chewy with a crisp exterior. But don’t just take our word for it.

The Cleveland
Bagel Company

Second bagel free w/ purchase of any sized 

Bagel Bogo
Coffe or TeaThe Cleveland

Bagel Company

half-pound tub of schmear
25% OFF
When you buy a
Dozen
Bagels

The Cleveland
Bagel Company

half-pound tub of schmear 
when you buy a 

25% OFF
Dozen Bagels

Magazine & Instagram 
ads that include a self 
mailer/flyer.

The Cleveland
Bagel Company

7 Delicious 
Bagel Flavors

5 Unique Sandwiches

Drinks

Available Daily at Our Detroit 
Shore-Way Location

4201 Detroit Ave. 
Cleveland, OH 44113

Visit Our Storefront 
Located at  

4201 Detroit Ave. 
Cleveland, OH 44113

We’re inventing it! An old world style bagel that’s not too dough-y and not too sweet; full of flavor 
and chewy with a crisp exterior. But don’t just take our word for it! Don’t just take our word for it 
though, find us at 21 different local Cleveland retailers.

Cleveland-Style Bagel?
TRADITIONAL
What is a

The Cleveland
Bagel Company

clebagelco.com/find-us/location/
The Cleveland

Bagel Company

clebagelco.com

Cleveland-Style Bagel
TRADITIONAL
Home of The

“What’s a Cleveland-Style bagel?”

We’re inventing it! An old world style bagel that’s not too dough-y and not too sweet; full  
of flavor and chewy with a crisp exterior. But don’t just take our word for it! 
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3-Dimensional aspects intended 
to catch your eye in the busy city 
streets without being overwhelming.

Bagel reward club card and 
stamp including “everything 
seasoning” within the inside 
to follow the branding.

3D Aspects

Bagel
Fanatic
Card

FREE

Bagel
Fanatic
Card

FREE

Bagel
Fanatic
Card

FREE

Bagel
Fanatic
Card

FREE

The Cleveland
Bagel Company

You must present this card at time of purchase to receive stamp.
NO EXCEPTIONS. Accepted at all The Cleveland Bagel Company Bagel 

retailers. This card is for The Cleveland Bagel Company Bagel Fanatic Club 
and is not for credit or charge purposes.
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 About Our Bagels Menu Find Us  Press Contact
The Cleveland
Bagel Company

New Year, New You
Make that new years resolution last a little longer this year. 
Take bagels to your first meeting of 2019.

35% OFF 
Dozen Bagels

©2018 | 216.600.5652 | 4201 Detroit Ave. Cleveland Oh, 44113

The Cleveland
Bagel Company

New Year, New You

35% OFF
Dozen Bagels

Make that new years resolution last a 
little longer this year. Take bagels 
to your fi rst meeting of 2019.

Get Your Bagel Fanatic Coupon

Website

 About Our Bagels Menu  Find Us  Press Contact

A Bagel Company in Cleveland

What’s a Cleveland-Style Bagel?

Yes, it’s that simple. Our mission is to 
make something really great to eat. 
For us, that means making a really 
great, Cleveland-style bagel.

We’re inventing it, so we get to defi ne 
it. For us, a Cleveland-style bagel is 
an old world style bagel that was 
carefully researched to recreate 
what a bagel used to be.  Not too 
dough-y, not too sweet, Cleveland 
Bagel Co. bagels are smaller, full of 
fl avor,  chewy,  with a crisp exterior 
that we’ve spent countless hours 
perfecting.

 About Our Bagels Menu  Find Us  Press Contact

OUR GOAL IS SIMPLE
Make something really great to eat. We do that by making a great bagel. You can 
try them at various coffee shops around the Cleveland area or at our fl agship shop.

THIS MONTHS SCHMEARS

Currently available for your next Cleveland Bagel, 1 pound and 1/2 pound quantities:

 Plain
 Cheddar Chive
 Brie Honey Walnut

Bacon Date
Chorizo Chipotle
Thyme Black Pepper Horseradish

DETROIT SHOREWAY LOCATION

Visit us at our very own bagel storefront 
on the Detroit Shoreway. We’re open 
everyday, from 6:30am to 1:00pm – our 
new menu is now available.
4201 Detroit Ave.
Cleveland OH, 44113

Where To Find Us

A Bagel Company in Cleveland

What’s a Cleveland-Style Bagel?

Yes, it’s that simple. Our mission is to 
make something really great to eat. 
For us, that means making a really 
great, Cleveland-style bagel.

We’re inventing it, so we get to defi ne 
it. For us, a Cleveland-style bagel is 
an old world style bagel that was 
carefully researched to recreate 
what a bagel used to be.  Not too 
dough-y, not too sweet, Cleveland 
Bagel Co. bagels are smaller, full of 
fl avor,  chewy,  with a crisp exterior 
that we’ve spent countless hours 
perfecting.

TRADITIONAL CLEVELAND STYLE BAGELS SINCE 2013

 About Our Bagels Menu Find Us  Press Contact
The Cleveland
Bagel Company

©2018 | 216.600.5652 | 4201 Detroit Ave. Cleveland Oh, 44113

OUR GOAL IS SIMPLE
Make something really great to eat. We do that by making a great bagel. You can 
try them at various coffee shops around the Cleveland area or at our fl agship shop.

HOME OF THE TRADITIONAL CLEVELAND STYLE BAGEL

THIS MONTHS SCHMEARS

Currently available for your next Cleveland Bagel, 1 pound and 1/2 pound quantities:

Plain
Cheddar Chive
Brie Honey Walnut

Bacon Date
Chorizo Chipotle
Thyme Black Pepper Horseradish

DETROIT SHOREWAY LOCATION

Visit us at our very own bagel storefront 
on the Detroit Shoreway. We’re open 
everyday, from 6:30am to 1:00pm – our 
new menu is now available.
4201 Detroit Ave.
Cleveland OH, 44113

20+ AREA LOCATIONS AND GROWING

Find your favorite Traditional Cleveland 
Style Bagel as over 20 area retailers.
Join The Bagel Mobile’s Route to sell 
Traditional Cleveland Style Bagels.

 About Our Bagels Menu Find Us  Press Contact
The Cleveland
Bagel Company

©2018 | 216.600.5652 | 4201 Detroit Ave. Cleveland Oh, 44113

The Cleveland
Bagel Company

A Bagel Company in Cleveland

What’s a Cleveland-Style Bagel?

Yes, it’s that simple. Our mission is to 
make something really great to eat. 
For us, that means making a really 
great, Cleveland-style bagel.

We’re inventing it, so we get to define 
it. For us, a Cleveland-style bagel is 
an old world style bagel that was 
carefully researched to recreate 
what a bagel used to be.  Not too 
dough-y, not too sweet, Cleveland 
Bagel Co. bagels are smaller, full of 
flavor,  chewy,  with a crisp exterior 
that we’ve spent countless hours 
perfecting.

TRADITIONAL CLEVELAND 
STYLE BAGELS SINCE 2013

©2018 | 216.600.5652

The Cleveland
Bagel Company

OUR GOAL IS SIMPLE
Make something really great to eat. We do that by 
making a great bagel. You can try them at various coffee 
shops around the Cleveland area or at our flagship shop.

HOME OF THE TRADITIONAL 
CLEVELAND STYLE BAGEL

©2018 | 216.600.5652

The Cleveland Bagel Company 
is a fairly recent startup, and 
as such, their web presence is 
integral for growth. A website 
and advertisement material 
that are inviting and simple 
to navigate creates happy 
customers who turn into 
return customers.
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Outdoor Sportsman Group’s Magazines & Special 
Interest Publications reach 7.9 million customers 
with 28 regional and 14 national titles reaching 
an audience of over 27-million readers who 
devour the 13,000 editorial pages every year.

These brands represent some of the oldest and 
most established in the industry – from the iconic 
Guns & Ammo, to the useful – with 28 regional 
editions – Game & Fish, to the most prestigious 
– Fly Fisherman, the leader in the ‘catch-and-
release’ fishing category.

As an advertiser, if your primary target is men, 
they capture more male consumers (over 
22-million) than any other sports-oriented 
media company – that’s more men then some 
mainstream brands, like Esquire, Popular 
Mechanics and Playboy.

Demographic

The demographic is currently middle aged men. 
I would like to use more some more modern 
design to reach a younger audience without 
straying too far from the current design so as to 
not lose the current fans.
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Reference
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OHIO G&F

OHIO
G&F

OH
G&F

OH
G+F

Game+Fish

Game+Fish

Game&Fish

 and and
game
fi sh

Game
Fish

ohio

ohio

ohio

ohioohio

GAME & FISH
OHIO

Type Studies

Final Masthead

Game & Fish
Aa	 Bb	 Cc	 Dd	 Ee	 Ff	 Gg
Hh	 Ii	 Jj	 Kk	 Ll	 Mm	 Nn
Oo	 Pp	 Qq	 Rr	 Ss	 Tt	 Uu
Vv	 Ww	 Xx	 Yy	 Zz

Arial

Game & Fish
Aa	 Bb	 Cc	 Dd	 Ee	 Ff	 Gg
Hh	 Ii	 Jj	 Kk	 Ll	 Mm	 Nn
Oo	 Pp	 Qq	 Rr	 Ss	 Tt	 Uu
Vv	 Ww	 Xx	 Yy	 Zz

Arial Black

Game & Fish
Aa	 Bb	 Cc	 Dd	 Ee	 Ff	 Gg
Hh	 Ii	 Jj	 Kk	 Ll	 Mm	 Nn
Oo	 Pp	 Qq	 Rr	 Ss	 Tt	 Uu
Vv	 Ww	 Xx	 Yy	 Zz

Avenir

Game & Fish
Aa	 Bb	 Cc	 Dd	 Ee	 Ff	 Gg
Hh	 Ii	 Jj	 Kk	 Ll	 Mm	 Nn
Oo	 Pp	 Qq	 Rr	 Ss	 Tt	 Uu
Vv	 Ww	 Xx	 Yy	 Zz

Bodoni

Game & Fish
Aa	 Bb	 Cc	 Dd	 Ee	 Ff	 Gg
Hh	 Ii	 Jj	 Kk	 Ll	 Mm	 Nn
Oo	 Pp	 Qq	 Rr	 Ss	 Tt	 Uu
Vv	 Ww	 Xx	 Yy	 Zz

Courier

Game & Fish
Aa	 Bb	 Cc	 Dd	 Ee	 Ff	 Gg
Hh	 Ii	 Jj	 Kk	 Ll	 Mm	 Nn
Oo	 Pp	 Qq	 Rr	 Ss	 Tt	 Uu
Vv	 Ww	 Xx	 Yy	 Zz

Didot

Game & Fish
Aa	 Bb	 Cc	 Dd	 Ee	 Ff	 Gg
Hh	 Ii	 Jj	 Kk	 Ll	 Mm	 Nn
Oo	 Pp	 Qq	 Rr	 Ss	 Tt	 Uu
Vv	 Ww	 Xx	 Yy	 Zz

Fira Sans

Game & Fish
Aa	 Bb	 Cc	 Dd	 Ee	 Ff	 Gg
Hh	 Ii	 Jj	 Kk	 Ll	 Mm	 Nn
Oo	 Pp	 Qq	 Rr	 Ss	 Tt	 Uu
Vv	 Ww	 Xx	 Yy	 Zz

Futura

Game & Fish
Aa	 Bb	 Cc	 Dd	 Ee	 Ff	 Gg
Hh	 Ii	 Jj	 Kk	 Ll	 Mm	 Nn
Oo	 Pp	 Qq	 Rr	 Ss	 Tt	 Uu
Vv	 Ww	 Xx	 Yy	 Zz

Helvetica Neue

Game & Fish
Aa	 Bb	 Cc	 Dd	 Ee	 Ff	 Gg
Hh	 Ii	 Jj	 Kk	 Ll	 Mm	 Nn
Oo	 Pp	 Qq	 Rr	 Ss	 Tt	 Uu
Vv	 Ww	 Xx	 Yy	 Zz

Montserrat

Game & Fish
Aa	 Bb	 Cc	 Dd	 Ee	 Ff	 Gg
Hh	 Ii	 Jj	 Kk	 Ll	 Mm	 Nn
Oo	 Pp	 Qq	 Rr	 Ss	 Tt	 Uu
Vv	 Ww	 Xx	 Yy	 Zz

Serifa

Game & Fish
Aa	 Bb	 Cc	 Dd	 Ee	 Ff	 Gg
Hh	 Ii	 Jj	 Kk	 Ll	 Mm	 Nn
Oo	 Pp	 Qq	 Rr	 Ss	 Tt	 Uu
Vv	 Ww	 Xx	 Yy	 Zz

Rockwell Std
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Cover

TURKEY TRICKS
 ► Get the most out of this

years turkey season

CATCH SOME FAMILY FUN P30TOP 10 HIDDEN
FISHING GEMS
Spots Your Friends Don’t Want
You to Find

April 2018

Crappie
Outlook
Seneca, Piedmont, Berlin 
Lakes  & More!

3 Can’t Fail
Turkey Setups
Slay ‘em With Sex

Beat The Hangup
Bring Turkeys To The Gun

Camping

DECOY

Sc
op

e

Reload

C
as

t

Ta
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et
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ct
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e
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UT

D
O
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R Big Mouths

Bass Fishing Tips With The Pros

Where’s That Smell?
Scent Masking Products That 
Don’t Make Your Nose Tingle

Stop and Drop
Minute Assembly Tents, and 
Why You Need One 

FISH

BEAR

D
e

e
r

DU
CK

BEST SPRING 
FISHING IN OHIO
Pike and Walleye April Whereabouts

TURKEY TRICKS
 ► Get the most out of this 

years turkey season

CATCH SOME FAMILY FUN P30

Volume 2018 | Issue 3 | April
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Contents

 Features
20 Buckeye State Spring Crappie Forecast
 Crappie fi shing is very dependent on the weather; when it’s good, here’s where 
you need to fi sh in Ohio. By Mike Bleech

28 Tips For Basic Decoy Setups
 Turkey decoys can often work wonders to draw in spring gobblers. By Jay 
Langston

33 Defeating The Hangup
 How to stop birds from locking up. By Heath Wood

36 Ohio’s Best Early Season Bass Fishing
 Bass are in pre-spawn mode across the Buckeye State this month. By Dan Armit-
age

40 Urban Bass Bonanza
 If you haven’t looked at the smaller urban lakes in your area, you are missing 
out. By Dan Anderson

45 The Evolution of Turkey Loads
 Turkey loads have advanced beyond anything dreamed of years ago. By L. P. 
Brezny

Gear 9
Big Tech Small Price
In The Field 8
Species 17
Moon Times 26
Skills 62
Homemade Catfi sh Baits
Printing Lines 64

20  Buckeye State Spring 
Crappie Forecast
 Crappie fi shing is very dependent 
on the weather; when it’s good, 
here’s where you need to fi sh in 
Ohio. By Mike Bleech

33 Defeating The Hangup
  How to stop birds from locking up. 

By Heath Wood

40 Urban Bass Bonanza
  If you haven’t looked at the smaller 

urban lakes in your area, you are 
missing out. By Dan Anderson

28  Tips For Basic Decoy 
Setups
 Turkey decoys can often work 
wonders to draw in spring 
gobblers. By Jay Langston 

36  Ohio’s Best Early 
Season Bass Fishing
  Bass are in pre-spawn mode 

across the Buckeye State this 
month. By Dan Armitage

45  The Evolution of 
Turkey Loads
  Turkey loads have advanced 

beyond anything dreamed of 
years ago. By L. P. Brezny
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 Homemade Catfi sh Baits
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Numerous canals along the south side of the lake warm more quickly 
than the rest of the lake, so here is where the fi rst crappie action ap-
pears. This gives shore fi shers a big break and a fast start. This side of 
the lake also has fl ooded brush and fallen trees. Look for those that get 
into deeper water.

Grand St. Marys Lake is the largest Ohio inland lake at 12,896 acres. It 
is a shallow lake with few bottom features. However, there are numer-
ous small points that can be good places to intercept crappie. Maxi-
mum depth is about 16 feet. However, the majority of the lake is less 
than 8-feet deep.

Grand Lake St. Marys is located in Auglaize County and in Mercer 
County. St. Marys is at the east end of the lake, Celina is at the west 
end. Take the Wapakoneta Exit from Interstate Route 75 and head west 
on State Route 29 to St. Marys.

Rocky Fork Lake has a lot of crappie in the 9-inch to 10-inch class, with 
a healthy sprinkling of 12-inch crappie. It ranks fi rst in the state for crap-
pie longer than 9 inches.

This is a medium-size lake with a surface area of 2,080 acres. Maximum 
depth is more than 40 feet near the dam. Bottom tends to drop quickly 
from the shoreline. Above the Boat Camping Area bottom in the lake 
basin is relatively featureless with little water deeper than 21 feet. The 
lower half of the lake has longer drops and more irregular bottom struc-
ture. Water level is generally quite stable.

Brush and fallen timber provide crappie cover. There is some standing 
brush. Look for the larger crappie at points and drop-offs near deep 
water.

Rocky Fork Lake is located in Highland County, east from Hillsboro on 
State Route 24.

“Overall you’re probably looking at Seneca Lake and Piedmont Lake, 
both in size and numbers,” said Michael Greenlee, Fish Management 
Supervisor for District 5, southeastern Ohio. “Large lakes tend to be 
more stable.”

Both lakes have 9-inch minimum crappie size limits, and a daily limit of 
30 per day.

Seneca Lake is home to both white crappie and black crappie. Accord-
ing to an October net study, 50 percent of the white crappie are longer 
than 9 inches. The biggest that was captured measured 15 inches in 
length, from which you can feel quite sure some of the crappie are larg-
er still. Black crappie were notably smaller, which is to be anticipated 
in turbid water. This is one of the Muskingum Watershed Conservancy 
chain of lakes, and it is managed by the Conservancy.

Ohio spring crappie fi shing is highly dependent on the weather, 
here’s where you need to fi sh when you need to go.

Warm sunshine on the back of your neck on a 65-degree April 
day, crappie hitting, and spring bursting out all around add up to 
some of the most pleasant fi shing of the year.

Depending on where you fi sh in Ohio, the annual spring crappie 
fi shing peak may start as early as March and last into early June. 
This is a festive time that is celebrated by crowds of anglers at 
the most popular lakes. Anglers do not even mind gathering into 
clusters where crappie fi shing is best.

Ohio has so many good crappie fi sheries that even cyclic crappie 
populations are not as important to spring crappie fi shing pros-
pects as the weather. So long as the water temperature is on a 
warming trend and water levels are not ridiculous, you can fi nd 
good crappie fi shing. Not every minute of every day, of course, 
but with persistence anglers should be able to dine on crappie 
fi llets.

Start In The South

Spring crappie fi shing probably will come fi rst to waters in District 
4 and District 5, which cover southern Ohio.

District 5 Fish Management Supervisor Debbie Walters suggest-
ed Grand Lake, St. Marys, Rocky Fork Lake and East Fork Lake 
as some of the best crappie waters in southwest Ohio. All three 
of these lakes have a 9-inch minimum size for crappie, and a daily 
limit of 30 crappie per day.

“Grand Lake St. Marys is dominated by black crappie. It’s proba-
bly the earliest lake in terms of people being successful,” Walters 
said. “It gets what I call the ‘white bucket crowd’, fi shing on shore 
sitting on white plastic buckets.”

Spring crappie fi shing may be underway during March here. This 

large lake ranks number 8 in the state for crappie longer than 
9 inches. Rankings are based on fall surveys by the Division of 
Wildlife.

This lake has a lot of shoreline access because of the presence 
of Grand Lake St. Marys State Park on the south, east and west 
shores. Numerous canals along the south side of the lake warm 
more quickly than the rest of the lake, so here is where the fi rst 
crappie action appears. This gives shore fi shers a big break and 
a fast start. This side of the lake also has fl ooded brush and fallen 
trees. Look for those that get into deeper water.

Grand St. Marys Lake is the largest Ohio inland lake at 12,896 
acres. It is a shallow lake with few bottom features. However, 
there are numerous small points that can be good places to 
intercept crappie. Maximum depth is about 16 feet. However, the 
majority of the lake is less than 8-feet deep.

Grand Lake St. Marys is located in Auglaize County and in Mercer 
County. St. Marys is at the east end of the lake, Celina is at the 
west end. Take the Wapakoneta Exit from Interstate Route 75 and 
head west on State Route 29 to St. Marys.

Rocky Fork Lake has a lot of crappie in the 9-inch to 10-inch class, 
with a healthy sprinkling of 12-inch crappie. It ranks fi rst in the 
state for crappie longer than 9 inches.

This is a medium-size lake with a surface area of 2,080 acres. 
Maximum depth is more than 40 feet near the dam. Bottom 
tends to drop quickly from the shoreline. Above the Boat Camp-
ing Area bottom in the lake basin is relatively featureless with 
little water deeper than 21 feet. The lower half of the lake has 
longer drops and more irregular bottom structure. Water level is 
generally quite stable.

Brush and fallen timber provide crappie cover. There is some 
standing brush. Look for the larger crappie at points and drop-
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Ciendis et et a veliqua spelestem veribus aut omnisto tatu-
ria in re offi ciandit quis aut ipitaqui offi caeptae dene porrum 
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tine lake with several bends and long points. Surface area 
is 2,368 acres. The bottom drops below 30 feet near the 
dam. Although the bottom drops steeply from the bank, 
most of the lake is less than 20-feet deep. The upper 
reaches are shallow and weedy.

State Route 331 goes by the dam west from Holloway.

This is almost exclusively a fi shing lake since during open 
water there is a maximum of 10-horse-power limit for 
boats.

The upper end of the lake is shallow and the bottom is 
covered with silt. The rest of the lake has rocky shoreline 
and rocky bottom.

Piedmont Lake is clearer than Seneca Lake. It has a ratio 
of one black crappie to three white crappie. Surveys show 
that 35 percent of the white crappie are longer than 9 inch-
es, and 21 percent of the black crappie are longer than 9 
inches. The largest white crappie are more than 13 inches 
long, the largest black crappie about 12 inches long.

Often overlooked along southern and southeastern Ohio 
are backwaters of the Ohio River. High river fl ow can 
nudge more crappie into these calm waters. Some are 
creek mouths, some are canals, some natural backwaters. 
Most are rather small. Look for trees washed down feeder 
creeks, and for fl ooded shoreline brush.

“There are some big fi sh to be had,” Greenlee said.

Northern Ohio

Northeast Ohio is particularly rich in crappie lakes. Berlin 
Lake usually is the best crappie lake in this part of the 
state, according to Region 3 fi sh biologist Matt Wolf.

This 3,341-acre lake snakes through Stark County, Ma-
honing County and Portage County. It is just north from 
Alliance along State Route 225, northwest on State Route 
14 from Salem, and east on U.S. Route 224 from Akron.

This is a U.S. Army Corps of Engineers fl ood control dam, 
so water level can vary considerably, typically rising during 
spring. Water can be very turbid.

Both black crappie and white crappie inhabit Berlin Lake. 
Look for them in fl ooded brush and around trees that have 
been set as artifi cial cover.

Crappie fi shing can be diffi cult in turbid water. One good 

Seneca Lake has an area of 3,585 surface acres, the largest District 4 
lake. The bottom drops quickly from shore in the lower, eastern, half 
of the lake. Bottom drops below 18 feet at the lower end. Bottom 
slopes rather slowly toward the head of the lake, with depths to 12 feet 
reaching an island near mid-lake, about 6 feet a quarter-mile above the 
island, and 6 feet at the head of the ski zone.

Crappie are available at Seneca Lake in excellent numbers and excel-
lent size.

Seneca Lake is in Guernsey County and Noble County, southeast from 
Cambridge. Exit Interstate Route 77 onto State Route 313 to the lake.

Piedmont Lake lies mostly in the northwest corner of Belmont Coun-
ty, with the dam in Harrison County, and the tip of a small bay is in 
Guernsey County. This is a serpentine lake with several bends and long 
points. Surface area is 2,368 acres. The bottom drops below 30 feet 
near the dam. Although the bottom drops steeply from the bank, most 
of the lake is less than 20-feet deep. The upper reaches are shallow 
and weedy.

State Route 331 goes by the dam west from Holloway.

This is almost exclusively a fi shing lake since during open water there is 
a maximum of 10-horse-power limit for boats.

The upper end of the lake is shallow and the bottom is covered with 
silt. The rest of the lake has rocky shoreline and rocky bottom.

Piedmont Lake is clearer than Seneca Lake. It has a ratio of one black 
crappie to three white crappie. Surveys show that 35 percent of the 
white crappie are longer than 9 inches, and 21 percent of the black 
crappie are longer than 9 inches. The largest white crappie are more 
than 13 inches long, the largest black crappie about 12 inches long.

Often overlooked along southern and southeastern Ohio are back-

waters of the Ohio River. High river fl ow can nudge more crappie into 
these calm waters. Some are creek mouths, some are canals, some 
natural backwaters. Most are rather small. Look for trees washed down 
feeder creeks, and for fl ooded shoreline brush.

“There are some big fi sh to be had,” Greenlee said.

Northern Ohio

Northeast Ohio is particularly rich in crappie lakes. Berlin Lake usually is 
the best crappie lake in this part of the state, according to Region 3 fi sh 
biologist Matt Wolf.

This 3,341-acre lake snakes through Stark County, Mahoning County 
and Portage County. It is just north from Alliance along State Route 

water. One good way to deal with this is by using spinner blades 
colored bright red. Red shows better than any other color in 
turbid water. A spinning blade attracts and helps crappie locate 
the lure by vibration waves. This can be a small spinnerbait or an 
inline spinner. Tip a spinner rig with a live minnow.

Berlin Lake is very irregular in shape with islands, long arms and 
smaller bays. Maximum depth is more than 60 feet near the dam. 
West from State Route 14 water is not much deeper than 10 feet.

Mosquito Creek Reservoir is another outstanding crappie lake 
in the northeast. It has both black crappie and white crappie in 
good number with good size. This is one of the fi ner big crappie 
lakes in the state.

This man-made lake lies along a north-south axis, with the 
deepest water near the dam at the south end. Maximum depth is 
about 25 feet. A large lake, surface area is 7,199 acres. Shape is 
quite regular, fairly uniform in width and straight, however there 
are many small bays.

Mosquito Creek Reservoir is in Trumbull County. It lies a short 
distance west from State Route 11, and not far north from Warren 
on State Route 46 or on Hoaglund Blackstub Road.

“Spencer Lake, in Medina County, is one of the sleeper lakes,” 
Wolf said. “It has one of the most dense crappie populations in 
our area.”

However, crappie generally are not large here. Likely places to 
fi nd them are by points, drop-offs, a long causeway, in fl ooded 
timber on the west and weeds to the east.

Pleasant Hill Reservoir lies across the border between Ashland 
County and Richland County, southwest from Mansfi eld State 
Route 95 passes the west end of the lake. The swampy west end 
of the lake in Richland County mostly is less than 15-feet deep. 
Just after crossing into Ashland County the lake makes a sharp 
turn to the south toward the dam. Loudonville is situated near the 
dam.

Access is very good since this lake is in Mohican State Park.

This lake holds both black crappie and white crappie. The crappie 
population is rated excellent. Surveys have turned up crap-
pie longer than 16 inches. Try fi shing in small bays 
along the narrow, southern portion.

Nettle Lake is one of the few natural 
lakes in Ohio. It has a glacial 
origin. Surface area is 
115 acres. The 
bottom is 
ir-

regular, with fi ve large holes where the last big blocks of glacial 
ice melted thousands of years ago. Maximum depth is about 
27 feet. “It’s one of our better crappie lakes,” said District 2 fi sh 
biologist Brian Kinter. “It’s got a lot of good habitat.”

Access is limited since most of the shoreline is privately owned.

Nettle Lake is located in Williams County, a couple miles north-
east of Cooney on State Route 49. Turn onto County Road 4.75 
to the public boat launch.

Located in Allen County just east from Lima by way of Reservoir 
Road, Ferguson Reservoir is an upground lake with good crappie 
potential.

Surface area is 308 acres. It is separated by a dyke from the 
smaller Metzger Reservoir. Maximum depth is below 
33 feet. Typical crappie numbers are not large, 
but size is decent.

“It has a lot more diverse 
habitat than most 
other up-

of the lake warm more quickly than the rest of the lake, so 
here is where the fi rst crappie action appears. This gives 
shore fi shers a big break and a fast start. This side of the 
lake also has fl ooded brush and fallen trees. Look for those 
that get into deeper water.

Grand St. Marys Lake is the largest Ohio inland lake at 
12,896 acres. It is a shallow lake with few bottom features. 
However, there are numerous small points that can be 
good places to intercept crappie. Maximum depth is about 
16 feet. However, the majority of the lake is less than 8-feet 
deep.

Grand Lake St. Marys is located in Auglaize County and 
in Mercer County. St. Marys is at the east end of the lake, 
Celina is at the west end. Take the Wapakoneta Exit from 
Interstate Route 75 and head west on State Route 29 to St. 
Marys.

Rocky Fork Lake has a lot of crappie in the 9-inch to 10-
inch class, with a healthy sprinkling of 12-inch crappie. It 
ranks fi rst in the state for crappie longer than 9 inches.

This is a medium-size lake with a surface area of 2,080 
acres. Maximum depth is more than 40 feet near the dam. 
Bottom tends to drop quickly from the shoreline. Above 
the Boat Camping Area bottom in the lake basin is rela-
tively featureless with little water deeper than 21 feet. The 

lower half of the lake has longer drops and more irregular 
bottom structure. Water level is generally quite stable.

Brush and fallen timber provide crappie cover. There is 
some standing brush. Look for the larger crappie at points 
and drop-offs near deep water.

Rocky Fork Lake is located in Highland County, east from 
Hillsboro on State Route 24.

“Overall you’re probably looking at Seneca Lake and 
Piedmont Lake, both in size and numbers,” said Michael 
Greenlee, Fish Management Supervisor for District 5, 
southeastern Ohio. “Large lakes tend to be more stable.”

Both lakes have 9-inch minimum crappie size limits, and a 
daily limit of 30 per day.

Seneca Lake is home to both white crappie and black crap-
pie. According to an October net study, 50 percent of the 
white crappie are longer than 9 inches. The biggest that 
was captured measured 15 inches in length, from which 
you can feel quite sure some of the crappie are larger 
still. Black crappie were notably smaller, which is to be 
anticipated in turbid water. This is one of the Muskingum 
Watershed Conservancy chain of lakes, and it is managed 
by the Conservancy.

Seneca Lake has an area of 3,585 surface acres, the largest 
District 4 lake. The bottom drops quickly from shore in the 

lower, eastern, half of the lake. Bottom drops below 18 
feet at the lower end. Bottom slopes rather slowly toward 
the head of the lake, with depths to 12 feet reaching an 
island near mid-lake, about 6 feet a quarter-mile above the 
island, and 6 feet at the head of the ski zone.

Crappie are available at Seneca Lake in excellent numbers 
and excellent size.

Seneca Lake is in Guernsey County and Noble County, 
southeast from Cambridge. Exit Interstate Route 77 onto 
State Route 313 to the lake.

Piedmont Lake lies mostly in the northwest corner of 
Belmont County, with the dam in Harrison County, and the 
tip of a small bay is in Guernsey County. This is a serpen-

Numerous canals along the south side of the lake warm more quickly 
than the rest of the lake, so here is where the fi rst crappie action ap-
pears. This gives shore fi shers a big break and a fast start. This side of 
the lake also has fl ooded brush and fallen trees. Look for those that get 
into deeper water.

Grand St. Marys Lake is the largest Ohio inland lake at 12,896 acres. It 
is a shallow lake with few bottom features. However, there are numer-
ous small points that can be good places to intercept crappie. Maxi-
mum depth is about 16 feet. However, the majority of the lake is less 
than 8-feet deep.

Grand Lake St. Marys is located in Auglaize County and in Mercer 
County. St. Marys is at the east end of the lake, Celina is at the west 
end. Take the Wapakoneta Exit from Interstate Route 75 and head west 
on State Route 29 to St. Marys.

Rocky Fork Lake has a lot of crappie in the 9-inch to 10-inch class, with 
a healthy sprinkling of 12-inch crappie. It ranks fi rst in the state for crap-
pie longer than 9 inches.

This is a medium-size lake with a surface area of 2,080 acres. Maximum 
depth is more than 40 feet near the dam. Bottom tends to drop quickly 
from the shoreline. Above the Boat Camping Area bottom in the lake 
basin is relatively featureless with little water deeper than 21 feet. The 
lower half of the lake has longer drops and more irregular bottom struc-
ture. Water level is generally quite stable.

Brush and fallen timber provide crappie cover. There is some standing 
brush. Look for the larger crappie at points and drop-offs near deep 
water.

Rocky Fork Lake is located in Highland County, east from Hillsboro on 
State Route 24.

“Overall you’re probably looking at Seneca Lake and Piedmont Lake, 
both in size and numbers,” said Michael Greenlee, Fish Management 
Supervisor for District 5, southeastern Ohio. “Large lakes tend to be 
more stable.”

Both lakes have 9-inch minimum crappie size limits, and a daily limit of 
30 per day.

Seneca Lake is home to both white crappie and black crappie. Accord-
ing to an October net study, 50 percent of the white crappie are longer 
than 9 inches. The biggest that was captured measured 15 inches in 
length, from which you can feel quite sure some of the crappie are larg-
er still. Black crappie were notably smaller, which is to be anticipated 
in turbid water. This is one of the Muskingum Watershed Conservancy 
chain of lakes, and it is managed by the Conservancy.

offs near deep water.

Rocky Fork Lake is located in Highland County, east from Hills-
boro on State Route 24.

“Overall you’re probably looking at Seneca Lake and Piedmont 
Lake, both in size and numbers,” said Michael Greenlee, Fish 
Management Supervisor for District 5, southeastern Ohio. “Large 
lakes tend to be more stable.”

Both lakes have 9-inch minimum crappie size limits, and a daily 
limit of 30 per day.

Seneca Lake is home to both white crappie and black crappie. 
According to an October net study, 50 percent of the white 
crappie are longer than 9 inches. The biggest that was captured 
measured 15 inches in length, from which you can feel quite sure 
some of the crappie are larger still. Black crappie were notably 
smaller, which is to be anticipated in turbid water. This is one of 
the Muskingum Watershed Conservancy chain of lakes, and it is 
managed by the Conservancy.

Seneca Lake has an area of 3,585 surface acres, the largest 
District 4 lake. The bottom drops quickly from shore in the lower, 
eastern, half of the lake. Bottom drops below 18 feet at the lower 
end. Bottom slopes rather slowly toward the head of the lake, 
with depths to 12 feet reaching an island near mid-lake, about 6 
feet a quarter-mile above the island, and 6 feet at the head of the 
ski zone.

Crappie are available at Seneca Lake in excellent numbers and 
excellent size.

Seneca Lake is in Guernsey County and Noble County, south-
east from Cambridge. Exit Interstate Route 77 onto 

State Route 313 to the lake.

Piedmont Lake lies mostly in the north-
west corner of Belmont County, 

with the dam in Harrison 
County, and the 

tip of a 

small bay is in Guernsey County. This is a serpentine lake with 
several bends and long points. Surface area is 2,368 acres. The 
bottom drops below 30 feet near the dam. Although the bottom 
drops steeply from the bank, most of the lake is less than 20-feet 
deep. The upper reaches are shallow and weedy.

State Route 331 goes by the dam west from Holloway.

This is almost exclusively a fi shing lake since during open water 
there is a maximum of 10-horse-power limit for boats.

The upper end of the lake is shallow and the bottom is covered 
with silt. The rest of the lake has rocky shoreline and rocky bot-
tom.

Piedmont Lake is clearer than Seneca Lake. It has a ratio of 
one black crappie to three white crappie. Surveys show that 35 
percent of the white crappie are longer than 9 inches, and 21 
percent of the black crappie are longer than 9 inches. The largest 
white crappie are more than 13 inches long, the largest black 
crappie about 12 inches long.

Often overlooked along southern and southeastern Ohio are 
backwaters of the Ohio River. High river fl ow can nudge more 
crappie into these calm waters. Some are creek mouths, some 
are canals, some natural backwaters. Most are rather small. Look 
for trees washed down feeder creeks, and for fl ooded shoreline 
brush.

“There are some big fi sh to be had,” Greenlee said.

Northern Ohio

Northeast Ohio is particularly rich in crappie lakes. Berlin Lake 
usually is the best crappie lake in this part of the state, according 
to Region 3 fi sh biologist Matt Wolf.

This 3,341-acre lake snakes through Stark County, Mahoning 
County and Portage County. It is just north from Alliance along 
State Route 225, northwest on State Route 14 from Salem, and 
east on U.S. Route 224 from Akron.

This is a U.S. Army Corps of Engineers fl ood control dam, so 
water level can vary considerably, typically rising during spring. 

Water can be very turbid.

Both black crappie and white crappie inhabit Berlin 
Lake. Look for them in fl ooded brush and 

around trees that have been set as 
artifi cial cover.

Crappie fi shing can 
be diffi cult in 

turbid 
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Campus Map 
	 University of Akron 
	 Kent State 
	 Ohio State University 
	 Stark State
Airport Terminal Map 
	 Cleveland Hopkins 
	 Akron Canton
Bar Crawl Map 
	 Akron 
	 Cleveland 
	 Columbus 
	 Pittsburgh

Binding 
	 Bolts 
	 Hinge 
	 Rivets
Copper
Stainless Steel; 
	 Silver 
	 Black

One Color Only 
	 Black 
	 Reds 
	 Blue 
	 Yellow
Two Colors 
	 Blue and Green 
	 Red and Blue 
	 Black and Yellow
Three Colors 
	 Black, Green, and 
Blue

Unique Fold
Cut Through Letters
Logo cut through

Key Chain
T-Shirt
Hat
Bottle Opener

A folding map for night life and exploring 
Pittsburgh. Intended to fit into your pocket 
and use the reputation of the city of steel as 
reference for styling and aesthetic.
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Reference

–Graphic style representation
–Possible buildings on map
–Representative Emblems

After some exploration, I 
decided to stick with the 
common yellow and black all 
over Pittsburgh to show the 
cities pride.
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Avenir Montserrat Fira Sans

Museo Slab Nimbus Sans XtdRockwell Std

Header

Body

Chosen to represent Pittsburghs history 
as steel city through letter forms 
representative of steel beams.

Functions well large scale as well as 
small scale with variety in weights.

Type Studies
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Sketches

Black stainless steel booklet

Scripted key chain with bottle opener

Key chain attachments on front and back

Too complex of a fold and difficult to open 
and close while walking around.

One motion for opening and closing 
is more ideal while walking. Utilizes 
the same amount of space for type 
and imagery

Different possible areas of focus
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Pub

Restaurant Sports Bar Cafe

Club

Emblems

Pub

Restaurant Sports BarCafe

Club

BE
ER

CL
U
B
cl
u
b

u
b
cl

c

u
b
cl

restaurant
RESTAURANT BAR

EAT
Emblems to be used for each type of 
establishment. Possibly as markers on 
the map itself.
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Layout
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BE
ER
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ER

BE
ER
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ER

BE
ER

25% Off 25% off a bucket of beers
with this coupon

Free Drink
Free medium sized drink 
with this coupon

Free Cover No cover charge with
this coupon

Biergarten

Apollo Cafe Ltd

Tilden

Taxi Service
Flitways: (724) 414-1314

Car Services
Tony Williams: (412) 281-6400
The Wright Transportation: (412) 609-7706

12430

Pub & Grille
 15 Salonika’s Bar & Grill
 16 Sharp Edge Bistro
 17 August Henry’s Burger Bar
 18 Diamond Market Bar & Grill
 19 Bakersfi eld Penn Ave
 20 Sienna Mercato
 21 The Warren
 22 Biergarten

Cafe
 23 Rock’n’Joe
 24 Nicholas Coffee Co
 25 21st Street Coffee and Tea
 26 Fort Pitt Coffee
 27 Apollo Cafe Ltd

Restaurant
 5 Social House 7
 6 Nine on Nine
 7 Condado Tacos
 8 3 Rivers Restaurant and Lounge
 9 Braddock’s American Brasserie
 10 Proper Brick Oven & Tap Room
 11 Sammy’s Famous Corned Beef
 12 Morton’s The Steakhouse
 13 Genoa Pizza & Bar
 14 Winghart’s Burgers Club

 28 Seven
 29 Tilden
 30 Perlé
 31 Olive or Twist
 32 Images Bar
 33 941 Saloon
 34 Andys Bar
 35 There Ultra Lounge 
 36 Howl at the Moon Pittsburgh
 37 Backstage Bar at the Theater Square

Sports Bar
 1 The Yard
 2 City Works
 3 Redbeard’s on Sixth
 4 Blush Gentlemen’s Club & Sports Bar
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Slogans
Not big in size, but a high-quality company 
with distinctive strengths. 
Love, it’s what makes a Subaru, a Subaru

Company Overview
The launch of the SUBARU 360 in 1958 
marked SUBARU’s start as an automaker. 
Ever since, we have contributed to the 
development of Japan’s automotive industry 
by creating a succession of distinctive cars 
equipped with creative technologies such 
as the horizontally opposed engine and 
Symmetrical All-Wheel Drive,. We continue to 
take on new challenges in order to provide 
all of our customers with “Enjoyment and 
Peace of Mind.” For example, we continue to 
evolve the EyeSight driver assist system, have 
improved safety performance and driving 
performance by adopting the SUBARU Global 
Platform, our next generation-vehicle platform, 
and we’re the first Japanese automaker to use 
a pedestrian airbag.

Stats
88 new US dealerships in 2017 
Expect electric vehicles in 2021

Financial (Automotive)
Net Sales (Billions of Yen) 
‘13	 1,779.0 
‘14	 2,246.6 
‘15	 2,699.0 
‘16	 3,039.4 
‘17	 3,152.0

Operative Income (Billions of Yen) 
‘13	 111.0 
‘14	 309.0 
‘15	 400.9 
‘16	 543.6 
‘17	 397.7

94.8% Consolidated net sales contribution 
ration of the Automotive Business Unit

Ration of Shareholders’ Equity  
to Total Assets (%) 
‘13	 37.7 
‘14	 40.5 
‘15	 46.5 
‘16	 51.8 
‘17	 52.8

Dividend Payout Ratio (%) 
‘13	 9.8 
‘14	 20.0 
‘15	 20.3 
‘16	 25.7 
‘17	 39.4

Message From CEO
From a company making things, to a 
company making people smile.

Message From CFO
We will move ahead with selection and 
concentration, differentiation, and a value-
added strategy, while maintaining our 
industry-leading profit margin and aiming 
for sustained growth.

Debut of All New Impreza
The all-new Impreza is a strategically 
important vehicle positioned in “Prominence 
2020,” the mid-term management vision as 
the first model in SUBARU’s next-generation 
product lineup. As the first model to use the 
new platform and the first to feature a new-
concept design, the Impreza is the result of 
successfully overcoming various challenges 
and further evolution of the “Enjoyment and 
Peace of Mind” SUBARU value proposition. 
With the release of the all-new Impreza 
SUBARU has raised the curtain on the next 
generation of SUBARU cars with a model 
that promises to set a new standard for 
excellence. 
2016–2017 Car of the Year Japan Award 
2016–2017 Japan New Car Assessment 
Program (JNCAP) Grand Prix Award 
2017 Top Safety Pick+ Award

Subaru Corporation
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Sketches
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First Attempt Small-Scale Mock–Up

Mock-Ups

Small-Scale Edited Mock–Up



6362Annual Report Self Mailer ∙ Subaru Corporation Annual Report Self Mailer ∙ Subaru Corporation

Mock-Ups

Second Edition Mock–Up Final Mock–Up
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Mac n’ Cheese… a staple in nearly every household. You walk 
into any grocery store and you will find a section with macaroni 
and cheese stretching on for shelves. Each package looking 
like the one beside it, and the one beside that; the challenge 
is to find a way to grab the attention of the consumer. S’Mac 
N’ Cheese is a flashy package intended to grab attention while 
maintaining a sophisticated and sleek design.
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Inspiration
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Concepting

S’mac
n’

Cheese
At the beginning, S’Mac N’ Cheese was conceptualized 
as a fun childlike illustrative product. Originally playing 
on the idea of “smack” but was abandoned early for 
the sophisticated design.
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1. BOIL w
ater. Stir in Macaroni. Boil for 7 

to 8 Minutes or until macaroni is tender.

2. Drain. Do not rinse. return to pan

S’M
AC N’ CHEESE is a m

outh 
burning take on your m

other’s 
original m

acaroni recipe. The 
pepper spice package is separate 

from
 the cheese for those custom

ers 
w

ho can’t quite handle all the heat.

Take your S’M
AC N’ CHEESE to 

the next level. Try adding fish, 
chicken, beef, or m

any other 
options. Add your touch and share 
your #SM

ACATTACK w
ith the w

orld.

2. add. Margarine, milk, cheese sauce 
mix, and pepper package; mix w

ell.
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Nutrition Facts 
Serving Size 2.5 oz (68g) 
Servings Per Container 3

Not a significant source of trans fat, 
vitamin A, Vitamin C, calcium, iron. 
*Percent Daily Values are based on a 
2,000 calorie diet.

Amount Per Serving
Calories 160 Calories  from Fat 10
 % Daily Value*
Total Fat 1g 2%
 Saturated Fat 0g 0%
 Trans Fat 0g
Cholesterol 0g 0%
Sodium 660mg 27%
Total Carbohydrates 50g 17%
 Dietary Fiber 18g 72%
 Sugars 7g
Protein 7g

1. BO
IL w

ater. Stir in M
acaroni. 

Boil for 7 to 8 M
inutes or until 

m
acaroni is tender.

2. DRAIN. Do not rinse. 
Return to Pan.

S’M
AC N’ CHEESE is a take on 

your m
other’s recipe. The pepper 

spice package is separate from
 

the cheese for those w
ho can’t 

quite handle the heat.

Take your S’M
AC N’ CHEESE to 

the next level. Try adding fish, 
chicken, beef, or m

any other 
options. Add your touch and share 
your #SM

ACATTACK w
ith the w

orld.

2. ADD. M
argarine, m

ilk, cheese 
sauce m

ix, and pepper  
package; m

ix w
ell.@

sm
acncheese

Ingredients: enriched macaroni product 
(wheat flour, niacin, ferrous sulfate 
[iron], thiamin mononitrate [vitamin 
b1], riboflavin [vitamin b2], folic acid), 
cheese sauce mix (whey, milkfat, milk 
protein concentrate, salt, sodium 
tripolyphosphate, contains less than 
2% of citric acid, lactic acid, sodium 
phosphate, calcium phosphate, with 
paprika, turmeric, and annatto added for 
color, enzymes, cheese culture).
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 % Daily Value*
Total Fat 1g 2%
 Saturated Fat 0g 0%
 Trans Fat 0g
Cholesterol 0g 0%
Sodium 660mg 27%
Total Carbohydrates 50g 17%
 Dietary Fiber 18g 72%
 Sugars 7g
Protein 7g

1. BO
IL w

ater. Stir in M
acaroni. 

Boil for 7 to 8 M
inutes or until 

m
acaroni is tender.

2. DRAIN. Do not rinse. 
Return to Pan.

S’M
AC N’ CHEESE is a take on 

your m
other’s recipe. The pepper 

spice package is separate from
 

the cheese for those w
ho can’t 

quite handle the heat.

Take your S’M
AC N’ CHEESE to 

the next level. Try adding fish, 
chicken, beef, or m

any other 
options. Add your touch and share 
your #SM

ACATTACK w
ith the w

orld.

2. ADD. M
argarine, m

ilk, cheese 
sauce m

ix, and pepper  
package; m

ix w
ell.@

sm
acncheese

Ingredients: enriched macaroni product 
(wheat flour, niacin, ferrous sulfate 
[iron], thiamin mononitrate [vitamin 
b1], riboflavin [vitamin b2], folic acid), 
cheese sauce mix (whey, milkfat, milk 
protein concentrate, salt, sodium 
tripolyphosphate, contains less than 
2% of citric acid, lactic acid, sodium 
phosphate, calcium phosphate, with 
paprika, turmeric, and annatto added for 
color, enzymes, cheese culture).
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S’Mac  N’  Cheese
Serrano Swiss

18,000 
scoville

NET WT. 7.5oz (212g)
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1. BOIL water. Stir in Macaroni. 
Boil for 7 to 8 Minutes or until 

macaroni is tender.

2. DRAIN. Do not rinse. 
Return to Pan.

S’MAC N’ CHEESE is a take on 
your mother’s recipe. The pepper 

spice package is separate from 
the cheese for those who can’t 

quite handle the heat.

Take your S’MAC N’ CHEESE to 
the next level. Try adding fish, 
chicken, beef, or many other 
options. Add your touch and share 
your #SMACATTACK with the world.

2. ADD. Margarine, milk, cheese 
sauce mix, and pepper  

package; mix well.

@smacncheese
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S’Mac  N’  Cheese
Chipotle Cheddar

NET WT. 7.5oz (212g)

20,000 
scoville
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1. BOIL water. Stir in Macaroni. 
Boil for 7 to 8 Minutes or until 

macaroni is tender.

2. DRAIN. Do not rinse. 
Return to Pan.

S’MAC N’ CHEESE is a take on 
your mother’s recipe. The pepper 

spice package is separate from 
the cheese for those who can’t 

quite handle the heat.

Take your S’MAC N’ CHEESE to 
the next level. Try adding fish, 
chicken, beef, or many other 
options. Add your touch and share 
your #SMACATTACK with the world.

2. ADD. Margarine, milk, cheese 
sauce mix, and pepper  

package; mix well.

@smacncheese
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S’Mac  N’  Cheese
Habanero Havarti

275,000 
scoville

NET WT. 7.5oz (212g)
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1. BOIL water. Stir in Macaroni. 
Boil for 7 to 8 Minutes or until 

macaroni is tender.

2. DRAIN. Do not rinse. 
Return to Pan.

S’MAC N’ CHEESE is a take on 
your mother’s recipe. The pepper 

spice package is separate from 
the cheese for those who can’t 

quite handle the heat.

Take your S’MAC N’ CHEESE to 
the next level. Try adding fish, 
chicken, beef, or many other 
options. Add your touch and share 
your #SMACATTACK with the world.

2. ADD. Margarine, milk, cheese 
sauce mix, and pepper  

package; mix well.

@smacncheese
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