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The Cleveland Bagel Co. is a business specializing in Traditional
Cleveland Style Bagels. You may find yourself asking what that
means. The secret of a Cleveland Style Bagel is the hand-rolled
dough. The hand rolling leads to crispy chewy bagels and creates
distinct lines throughout. These lines make The Cleveland Bagel
Company bagel stand out from the competition in looks as well as
taste. In a busy city where symbolism is everything, a logo and brand
that grabs your attention is essential.
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Inspiration
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It is our privilege to serve you for over 21 years.
We make traditional Boiled New York style bagels.
They're crunchy on the outside and chewy on the inside.
Our variety of cream cheeses are sensational, and we g
create our own seasonal flavors right here. What makes
us special: Drive-thru service of espresso, fresh salads W::MEN I TR AR RS EAR
& sandwiches using Boar's Head meat. Our New York @ KL

EACH OTHER AND INSPIRING CHANGE.
style bagels and homemade cream cheeses are the
best ever made! We're proud to be locally owned! N s inthe NATURE'S MARKET FROZEN SECTION

BAGELS
Plain  Egg  Sesame ¢ Garlic ® Poppy Seed ® Works ® Salt
Chocolate Chip ® Cranberry ® Banana Nut ® Blueberry ® Honey Oat
Cinnamon Raisin ® Jalapefio ® Cinnamon Apple  Cinnamon Sugar
Sundried Tomato ® Spinach Cheddar  Wheat ¢ Mixed Grain
Sesame Wheat e Onion © Sourdough ———————————
JOIN THE CLUB  GIFT CARDS ~ CATERING

CREAM CHEESES
Plain ® Low Fat Plain ® Garlic & Onion ¢ Cinnamon Raisin ® Lox
Sundried Tomato ® Low Fat Strawberry ® Honey Walnut e Chives 29 JOIN OUR €23 S— . Sweet

Low Fat Veggie ® Green Olive ® Jalapeio ® Plus seasonal specials

SANDWICHES E-CLUB ' ®  Business

Made with Boar’s Head Meat

Turkey ® New York Pastrami ® Black Forest Ha Fre e d ) £

e Gl o v Lessons
. » EMAILED TO YOU! d ‘- - =

Veggie, with Avocado and Cucumber Sandwich [ 1

B i * FREE % g * FREE % A 1 3 > as W
BLT - toasted with mayo, bacon, lettuce, and tomato BAGELE SHMEAR | EGG SANDWICH | / J il FR O M A DO N UT
h H birthd: = 5 ]
SALADS B i ; L TRADITION
Chicken Caesar ® Chef Salad <
Oriental Chicken ® Garden Salad [ [ . e " i "
LAST NAME £ A company's cream filling is its

FIRST NAME

Month [~ pay/~ A :
ESPRESSO & OUR FAMOUS BLENDED DRINKS L - customers, according to former
§ . ) donut man Angelo Gencarelli, now

Gourmet roasted, premium, flavored coffee of the highest quality. [
Mocha Java Frost  Tasty Espresso Drinks R Toqwearen CFO at The Results Cos.

Delicious All Natural Fruit Smoothies BY LR BALL

BARCATES CREATEDBY YOU. THESE BAGELS
l g a ARE FILLED WITH EVERYTHING THAT
FACILITY YOU WANT. INCLUDING GREAT TASTE!

ARROYO GRANDE PISMO BEACH \ 4| O Gmpany | Coers | Conoct U
1259 East Grand Avenue 503 Five Cities Drive, #B ; ;
(§305) 473-1500
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Logo Variations

The concept of creating a logo that was a bagel that
created a “C” from a bite being taken out of it was an
early idea that took much refinement.
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Logo Variations
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Logo Final

The Cleveland
Bagel Company

RGB 136, 74, 20 RGB 220, 166, 109 RGB 213, 153, 87 RGB 206, 140, 63
CMYK O, 56, 87, 54 CMYK 0, 29, 57, 14 CMYK 0, 34,68, 17 CMYK 0, 39, 79, 20
PANTONE P 29-15C PANTONE P 21-4 C PANTONE P 21-5C PANTONE P 21-6 C
HEX 884A14 HEX DCA66D HEX D59957 HEX CE8C3F
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4201 Detroit Ave. Cleveland, OH 44113 « 216.600.5652 » clebagelco.com

Dear Bagel Fanatic,

Bacon ipsum dolor amet est anim nisi, in buffalo chicken laboris
ground round proident porchetta bacon excepteur ball tip sunt tri-tip.
Magna venison minim ham prosciutto bresaola tail lorem filet mignon.
Ad fatback jerky t-bone, ullamco in do frankfurter qui in pork belly
shoulder. Enim deserunt labore exercitation. ut hamburger shoulder
leberkas ham. Quis jow sirloin culpa ut pork loin. Nulla buffalo duis,
chicken tail swine landjaeger enim drumstick ribeye.

Chuck bacon deserunt, dolore ullamco in incididunt salami
Eiusmod ut quis ea. culpa prosciutto adipisicing drumstick laboris
boudin duis cillum spare ribs hamburger. Proident aliqua andouille
anim culpa consequat buffalo. Dolore laborum swine id in. Brisket
kielbasa ad burgdoggen fugiat. aliqua cupim nisi tail andouille proident
irure occaecat. Rump filet mignon meatball shankle occaecat est.

Ad labore qui dolor pork chop anim occaecat fugiat t-bone beef
ribs short ribs id dolore fatback. Dolor fatback prosciutto anim tempor.
Burgdoggen nulla qui. pork loin hamburger ut corned beef laborum
shankle turkey sausage andouille pork belly et. Ut ball tip laboris, pork
chop irure turducken comed beef adipisicing esse alcatra proident
minim occaecat cupidatat fatback. Picanha in ex venison chuck, pork
shankle ullamco exercitation fugiat. Tri-tip kevin tenderloin lorem
laboris, proident veniam. Velit ex drumstick ut deserunt consequat.

o ut reprehenderit sala lum landjaeger pig kevin bacon.
Fatback exercitation pork chop. cupidatat enim ham ribeye eiusmod ut
swine. Flank tempor pastrami, veniam ex capicola duis pork belly beef
ham qui non proident sausage. Ham nostrud est. jowl ground round
short loin tenderloin filet mignon mollit venison. Ipsum ball tip meat-
I0af et, sint tongue capicola kielbasa aliqua. Pariatur capicola sed.
burgdoggen jerky ipsum pork loin mollit corned beef kielbasa.

Sincerely,
Cleveland Bagel Company

Home of

The Original

Cleveland
Style Bagel

Branding Campaign - The Cleveland Bagel Company
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The Cleveland
Bagel Company

Dear Bagel Fanati

Bacon ipsum dolor amet est anim nisi, in buffalo chicken laboris ground
round proident porchetta bacon excepteur ball tip sunt tri-tip. Magna
venison minim ham prosciutto bresaola tail lorem filet mignon. Ad
fatback jerky t-bone, ullamco in do frankfurter qui in pork belly shoulder.
Enim deserunt labore exercitation, ut hamburger shoulder leberkas ham.
Quis jowl sirloin culpa ut pork loin. Nulla buffalo duis, chicken tail swine
landjaeger enim drumstick ribeye.

Chuck bacon deserunt, dolore ullamco in incididunt salami. Eiusmod ut
quis ea, culpa prosciutto adipisicing drumstick laboris boudin duis cillum
spare ribs hamburger. Proident aliqua andouille anim culpa consequat
buffalo. Dolore laborum swine id in. Brisket kielbasa ad burgdoggen
fugiat, aliqua cupim nisi tail andouille proident irure occaecat. Rump filet
mignon meatball shankle occaecat est.

Ad labore qui dolor pork chop anim occaecat fugiat t-bone beef ribs
short ribs id dolore fatback. Dolor fatback prosciutto anim tempor. Burg-
doggen nulla qui, pork loin hamburger ut corned beef laborum shankle
turkey sausage andouille pork belly et. Ut ball tip laboris, pork chop irure
turducken corned beef adipisicing esse alcatra proident minim occaecat
cupidatat fatback. Picanha in ex venison chuck, pork shankle ullamco
exercitation fugiat. Tri-tip kevin tenderloin lorem laboris, proident veniam.
Velit ex drumstick ut deserunt consequat.

Do ut reprehenderit salami, cillum landjaeger pig kevin bacon. Fatback
exercitation pork chop. cupidatat enim ham ribeye eiusmod ut swine.
Flank tempor pastrami, veniam ex capicola duis pork belly beef ham qui
non proident sausage. Ham nostrud est, jowl ground round short loin
tenderloin filet mignon mollit venison. Ipsum ball tip meatloaf et, sint
tongue capicola kielbasa aliqua. Pariatur capicola sed, burgdoggen jerky
ipsum pork loin mollit corned beef kielbasa.

Sincerely,
Cleveland Bagel Company

4201 Detroit Ave. Cleveland, OH 44113 « 216.600.5652 « clebagelco.com

Cleveland Bagel Company
4201 Detroit Ave
Cleveland, OH 44113

Bagel Fanatic
1234 Bagel Lover Ln.
Cleveland, OH 44113

Billed To: Invoice Total

Millies Marketpiace.

e $171.99

s
Description Unit Cost Qy. ‘Amount.
Everytning Bagel 200 2 siao0
Cinoarnon Cranberry Bagel s250 » ss000
Rosemary ea it Baoe s22s s s
Poppy Seed Bagel 275 w0 sa750
John Doe
Owner

® 216.600.5652 ‘

0 216.600.5652 Subtotal: $15925

4201 Detroit Ave. v Tax: $1274

Cleveland, OH 44113 Total: $171.99
The Cleveland

clebagelco.com Bagel Company Amount Due: 17199
info@clebagelco.com

4201 Detroit Ave. Cleveland, OH 44113 + 216.600.5652 + clebagelco.com
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Ad Campaign

The Cleveland
Bagel Company

Available Daily at Our Detroit
Shore-Way Location

Visit Our Storefront
Visit Our Storefront

Home of The Traditional Cleveland-Style Bagel

Available Daily at Our

Detroit Shoreway Location Find Your Favorite Cleveland Bagel at These Local Retailers Too : 573 What is a Home of The

Cleveland-Style Bagel?

) } y i 9 o Cleveland-Style Bagel
§ 3 The land d us at ! Clovel il

Also Available at 21 Fine Cleveland Retailers - % : — > Bagel Company The Cleveland

clebagelco.com/find-us/location/ Bagel Company

clebagelco.com

Magazine & Instagram D
ads.that include a self half-pound tub of schmear ‘ )
mailer/flyer. When you buy a

<, Bagel Bogo N\
when you buy a Coffe or Tea Sl : | & Eohow

hat
R,
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3D Aspects

Bagel. Bagel . /3 /) /3 Bagel .
Ezrr\datlc z:::tlc »j »j »j :::::.‘:tlc

Bagel
Fanatic

Card
3-Dimensional aspects intended

to catch your eye in the busy city

streets without being overwhelming. ‘ 4 / , .ﬁ@*
: & Y b Bagel reward club card and

P ) stamp including “everything
seasoning” within the inside

to follow the branding.

The Cleveland
Bagel Company

You must present this card at time of purchase to receive stamp.

NO EXCEPTIONS. Accepted at all The Cleveland Bagel Company Bagel
retailers. This card is for The Cleveland Bagel Company Bagel Fanatic Club
and is not for credit or charge purposes.

Branding Campaign - The Cleveland Bagel Company 18 19 Branding Campaign - The Cleveland Bagel Company



The Cleveland Bagel Company
is a fairly recent startup, and
as such, their web presence is
integral for growth. A website
and advertisement material
that are inviting and simple
to navigate creates happy
customers who turn into
return customers.

i The Cleveland
%>/ Bagel Company

OUR GOAL IS SIMPLE

4201 Detroit Ave.
Cleveland OH, 44113

THIS MONTHS SCHMEARS

Currently available for your next Cleveland Bagel. 1 pound and 1/2 pound quantities:

Make something really great to eat. We do that by making a great bagel. You can
try them at various coffee shops around the Cleveland area or at our flagship shop.

DETROIT SHOREWAY LOCATION 20+ AREA LOCATIONS AND GROWING
Visit us at our very own bagel storefront Find your favorite Traditional Cleveland
on the Detroit Shoreway. We're open Style Bagel as over

everyday, from 6:30am to 1:00pm - Join The to sell

Traditional Cleveland Style Bagels.

OUR GOAL IS SIMPLE

eat we bagel You can
try them at various coffee shops around the Cleveland area or at our flagship shop.

Visit us atur very own bagel storefront
pen

o the Detroit Shoreway. Were o
everyday, from 6:30am 1o 1:00pm -

4201 Detroit Ave.
Cleveland O, 44113

A Bagel Company in Cleveland

Yes,its that simple. Our mission is to
make something really great to eat
For us. that means making a really
great, Cleveland-style bagel

What's a Cleveland-Style Bagel?

We'e inventing it o we get to define
it For us, a Cleveland-style bagel is
an old world style bagel that was
carefully researched to recreate

what a bagel used to be. Not too
dough-y. not too sweet, Cleveland
Bagel Co. bagels are smaller. full of
flavor, chewy. with a crisp exterior
that we've spent countless hours
perfecting.

HOME OF THE TRADITIONAL CLEVELAND STYLE BAGEL

o4 The Cleveland

N4 Bagel Company

OUR GOAL IS SIMPLE

Make something really great to eat. We do that by
making a great bagel. You can try them at various coffee
shops around the Cleveland area or at our flagship shop.

HOME OF THE TRADITIONAL
CLEVELAND STYLE BAGEL

A the Cleveland
N4 Bagel Company

A Bagel Company in Cleveland

Yes, it's that simple. Our mission is to
make something really great to eat.
For us, that means making a really
great, Cleveland-style bagel.

What's a Cleveland-Style Bagel?

We're inventing it, so we get to define
it. For us, a Cleveland-style bagel is
an old world style bagel that was
carefully researched to recreate

what a bagel used to Be.- Not too
dough-y, not too sweet, Cleveland
Bagel Co. bagels are smalfer. full-of
flavor, chewy, with a crisprexterior
that we've spent countless hours
perfecting.

TRADITIONAL CLEVELAND
STYLE BAGELS SINCE 2013

A Bagel Company in Cleveland

Yes, it's that simple. Our mission is to
make something really great to eat.
For us, that means making a really
great, Cleveland-style bagel

What'’s a Cleveland-Style Bagel?

We're inventing it, so we get to define
it. For us, a Cleveland-style bagel is
an old world style bagel that was
carefully researched to recreate

what a bagel used to be. Not too
dough-y, not too sweet, Cleveland
Bagel Co. bagels are smaller, full of
flavor, chewy, with a crisp exterior
that we've spent countless hours
perfecting.

TRADITIONAL CLEVELAND STYLE BAGELS SINCE 2013

New Year, New You

35% OFF

Dozen Bagels

Make that new years resolution last a little longer this year.
Take bagels to your first meeting of 2019.

> The Clevolang

Bagel Company

= e bagel, Y
at's a Cle,
Veland.s
s tyle Bagej,
or iy a3 0 v g
o eeland. gy 071 defing
oty el S0e bageltp 090 i
Clevolan
are o
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ACGELS Since Stk
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Outdoor Sportsman Group’s Magazines & Special
Interest Publications reach 7.9 million customers
with 28 regional and 14 national titles reaching
an audience of over 27-million readers who
devour the 13,000 editorial pages every year.

These brands represent some of the oldest and
most established in the industry - from the iconic
Guns & Ammo, to the useful - with 28 regional
editions - Game & Fish, to the most prestigious

- Fly Fisherman, the leader in the ‘catch-and-
release’ fishing category.

As an advertiser, if your primary target is men,
they capture more male consumers (over
22-million) than any other sports-oriented
media company - that's more men then some
mainstream brands, like Esquire, Popular
Mechanics and Playboy.

ROSSE p R HOT NEW FISHING LURES FOR OUR REGION

West Virginias:

% i Y
R0PH ' D pICkS 6y
AROLINA GOBBLERS
1Y il 2 Underrated Counties
& TROUT FUN at
{ SHAVERS FORK
“DECOYS FOR
DOV e ; Joveg Toms

Deer Esse SEDRBORN BASS '/
LINE TO CATCH TROUT
WITH LONG POLES

Demographic

The demographic is currently middle aged men.
I would like to use more some more modern
design to reach a younger audience without
straying too far from the current design so as to
not lose the current fans.

ERINC OM A o K L E! ERIHE: T
Hi | CREAT DARCHK LODGES i

=l

FISHING
OESTINAT

i

AT NB UMM § WIR | PTG by SIS 4B 1RFIL

New York

Rocl

GA

NEW YORK -
FISHING - [,

JOURTOP PICKS

DRIFTING
FOR BASS
Catching Spots

on the Tallapoosa
OURTOP CRAPPIE |
LAKES l;OR.ZUUB -

Statewide Preview

FIND ALABEMA’S
BEPRIL GOBBLERS

Manmade Monsters! Ly
BAMA’S HYBRID BASS )“.

; y
mm Twas To carc TouGH BASS
| ‘ GULF GROUPER 1 DNG CRAPPIE POLES

EUER

State*hyzStateHuntingGuide

COLORADD
ALY
ﬁEI]'MHWEST Easfern Heg

TROUT RIVERS

DI 11 P8 THATTAKEOPEMNG DAY GOBBLERS
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Reference

p Ny

+ LEGiON: X-MEN IN SERIE

Diving the
Florida Keys

Tihe: Firiad

FRONTIER
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Type Studies

OHIO G&F OHIO OHIO SNEW RUNTING BORS, BRONDAENDS & SIGATS .;'-.—.. L, SmesTs

4 Hh i Jj Kk Ll Mm  Nn
and an Oo Pp Qg Rr Ss Tt Uu
‘ 'H ‘ ’ 1 ﬁSh r W  Ww Xx Yy Zz

I FISh Avenir

rl\ H |r|\

Game+F|sh Game&Flsh

OH OH
G&F  G+F

GAME FISH oo pa e

A Bb C d Ff
Ohlo H; Ii ]jC Kk Lle Mm
OHIO Game<+Fish = .o e o be s m

GAME & FISH R G
Roc | Std
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OIDECUY @)
'O BESTSPRING

5 FISHING IN OHIO

() Pike and Walleye April Whereabouts AME FIS

N
7

1Y)
= | -
eET fﬁ e el Crappie ?__, U TURKEYTRICKS
OIS \|/ 8 5 |
O . GAME FISH
.GAME FISH

Big Mouths
Bass Fishing Tips With The Pros
Where’s That Smell?
Masking Products That
e

Drop
Minute Assembly Tents, and
Why You Need One

DULA
OUTDOOR M
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Contents

Magazine Re-Design - Ohio Game & Fish

30

Contents

Features

OHIO

GAME FISH

- D U UKITarget Practice
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Featured Article
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Secondary Article
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Campus Map
University of Akron
Kent State
Ohio State University
Stark State

Airport Terminal Map
Cleveland Hopkins
Akron Canton

Bar Crawl Map
Akron
Cleveland
Columbus
Pittsburgh

COLOR (S)

One Color Only
Black
Reds
Blue
Yellow

Two Colors
Blue and Green
Red and Blue
Black and Yellow

Three Colors
Black, Green, and
Blue

MATERIAL
() Acrylic/Plexiglass
() Fabric
@;,Metal
() organic Material

() Paper Only

m Ab e' 4 (—) Designers Choice From Above

PROCESS

C) Three Dimensional Component
&- Die Cut

\\; Experimental Fold

{;) Unique Binding Technique

7
J Reveal

(:) Designers Choice From Above

() signage
(") something Edible
() Wearable |
() AlLarge-scale Ap)
#P A Keepsake :

O Designers

Binding
Bolts
Hinge
Rivets

Copper

Stainless Steel;
Silver
Black

Unique Fold
Cut Through Letters
Logo cut through

Key Chain
T-Shirt

Hat

Bottle Opener

A folding map for night life and exploring
Pittsburgh. Intended to fit into your pocket
and use the reputation of the city of steel as
reference for styling and aesthetic.
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Reference

A-MA TEMPLE TO
MANDARIN'S HOUSE

SW 6258 SW 5860
TRICORN BLACK EROS PINK.

LILAU SQUARE TO
8 STAUCUSTINE'S SQUAR

SW 6237 SW 7745
DARK NIGHT MUDDLED BASIL

=

sW 2839
SW 2864 ROYCROFT
STRATFORD BLUE COPPER RED

STAUGUSTINE'S SQUAR
TO RUA DA FELICIDADE

FIITI AN )
i ifs
— . SW 6868 SW 7650
REAL RED ELLIEGRAY

RUA FELICIDADE
TOITAL SENAMY Rl

SURPRISE

WALKABOUT MAP -
a4 @

rF.i.r_.. o .
C.- {UGIIH' I:r"lgu hng.l;.:r

» M SERVICESIGROCERYPHARM,

= E > m T
SEy -

PITTSBURGH

3

5. THE BRATING GoAT Mowocir AFE
G CHILTERN FIMLHOUSE 5. BLANDFORD (OMPTOIR

-Graphic style representation
-Possible buildings on map
-Representative Emblems

After some exploration, |
decided to stick with the
Apex cloud-based automated vending solutions keep Contact us to learn how common ye”OW and blaCk a”

dealerships supplied with critical tools, parts and equipment. our cloud-based supply .

at the point-of-work 24/7. Equipment managers and workers. 5 b h h h
e L R i o EEpE A over Pittsburgh to show the
the most remote and harsh environments. elp you grow profitably.

Reduce inventory costs by eliminating overstock or rush s etk o t p d
orders, and help maximize productivity by avoiding downtime sl cltes rigde.

caused by distant or out-of-stock items. Apex solutions are

Easy to Use, Easy to Implement and Easy to Afford. They're

 win-win for both dealerships and parts distributors. r\
Every Thing is Possible. O ex
S i

102014 Apex Supply Chialn Tchnologies LLC
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Type Studies

BROASTED CHICKEN

& T

Header

Broasted Chicken Wings
+20 Broasted Ghicken Wings
+50 Broasted Chicken Wings

= : e Party on the Point Party on the Point Party on the Point

o ' ’ Aa Bb Cc Dd Ee Ff Gg Ba Bb Cc Dd Ee Fi Gg Aa Bb Cc Dd Ee Ff Gg
Hh TIi Jj Kk Ll Mm Nn Hh I Ti Kk Ll Mm Nn Hh i Jj Kk LI Mm Nn
Oo Pp Qg Rr Ss Tt Uu OCo Pp Qg Rr Ss Tt Uu OCo Pp Qg Rr Ss Tt Uu
Vv Ww Xx Yy Zz Vv Ww Xx Yy Zz Vv Ww Xx Yy Zz

Museo Slab Rockwell Std Nimbus Sans Xtd
o d 7 - ] e Chosen to represent Pittsburghs history

+Chesse Burge

el o e as steel city through letter forms

<Extral
+6 Chicken Nuggets with Fries +Extra Plece of Shrimp.
+Grlled Chicken Sandwich

12NCH SUBMARIN|

TeT——

BaLLys/ PO/
PARIS AS VEGASSTATION  CAESARS PALAGE STATION

36-Greek sl

Batista's Hlo 1 the
Wal Restaurant

Cana Shoppes 38 RonaissancaLas Vogas

i o i P ——, R representative of steel beams.

wrwBroastedFoods.com

BUREERS @) BB SANDUWICHES

CHEESEBURGER 42 BBQ PORK SANDWICH 39

) ‘,
L L L] - !
I L ST Hug :
*ADD BACON .50¢ BBQ CHICKEN SANDWICH 42 EE!E. mm! :is 'BBQ & BURGER SHOP.
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Hugh-Baby's BBQ Sauce
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Mustard and Mayo FRESH-SQUEEZED LEMONADE 229
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VEGGIE BURGER" 4% suwwn;a - ICED TEA 199
e e e e e ot Dog served withColSiaw, Chopped Avenir Montserrat Fira Sans

199

SLUGBURGER @hm c"'”c"mmm as = E Functions well large scale as well as
e rif«_’ PICKWICK DO 2 KIDSDRINKS @ essee O small scale with variety in weights.

Hot Dog served with Grilled Onions, Jalapenos,

Yollow Mustard, Mayo and Hugh-Baby's BBQ Sauce BOTTLED WATER 178

"ADD BACON.50¢

“ADD CHEESE .30¢ Onions, Mustard and Chili Sauce
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Key chain attachments on front and back

Scripted key chain with bottle opener

One motion for opening and closing
is more ideal while walking. Utilizes
the same amount of space for type
and imagery

Too complex of a fold and difficult to open
and close while walking around.
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Slogans

Not big in size, but a high-quality company
with distinctive strengths.
Love, it's what makes a Subaru, a Subaru

Company Overview

The launch of the SUBARU 360 in 1958
marked SUBARU's start as an automaker.
Ever since, we have contributed to the
development of Japan’s automotive industry
by creating a succession of distinctive cars
equipped with creative technologies such

as the horizontally opposed engine and
Symmetrical All-Wheel Drive,. We continue to
take on new challenges in order to provide
all of our customers with “Enjoyment and
Peace of Mind.” For example, we continue to
evolve the EyeSight driver assist system, have
improved safety performance and driving
performance by adopting the SUBARU Clobal

Platform, our next generation-vehicle platform,

and we're the first Japanese automaker to use
a pedestrian airbag.

Stats

88 new US dealerships in 2017
Expect electric vehicles in 2021

Subaru Corporation

Financial (Automotive)

Net Sales (Billions of Yen)

13 1,779.0
14 2,246.6
15 2,699.0
‘16 3,039.4
17 3,152.0
Operative Income (Billions of Yen)
‘13 111.0
14 309.0
15 400.9
16 543.6
17 397.7

94.8% Consolidated net sales contribution
ration of the Automotive Business Unit

Ration of Shareholders’ Equity
to Total Assets (%)

13 37.7
14 40.5
15 46.5
16 51.8
17 52.8
Dividend Payout Ratio (%)
13 9.8
14 20.0
‘15 20.3
‘16 257
17 39.4

51

Message From CEO

From a company making things, to a
company making people smile.

Message From CFO

We will move ahead with selection and
concentration, differentiation, and a value-
added strategy, while maintaining our
industry-leading profit margin and aiming
for sustained growth.

Debut of All New Impreza

The all-new Impreza is a strategically
important vehicle positioned in “Prominence
2020,” the mid-term management vision as
the first model in SUBARU's next-generation
product lineup. As the first model to use the
new platform and the first to feature a new-
concept design, the Impreza is the result of
successfully overcoming various challenges
and further evolution of the “Enjoyment and
Peace of Mind” SUBARU value proposition.
With the release of the all-new Impreza
SUBARU has raised the curtain on the next
generation of SUBARU cars with a model
that promises to set a new standard for
excellence.

2016-2017 Car of the Year Japan Award
2016-2017 Japan New Car Assessment
Program (JNCAP) Grand Prix Award

2017 Top Safety Pick+ Award
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«Rental cars

SUBARU.

6327 Route 96 * Victor, NY » (585) 924-5230 = (800) 724-8872
Email service@vanbortelsubaru.com
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First Attempt Small-Scale Mock-Up
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Second Edition Mock-Up
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Final Printed Mailer Final Printed Mailer
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Mac n’ Cheese... a staple in nearly every household. You walk
into any grocery store and you will find a section with macaroni
and cheese stretching on for shelves. Each package looking
like the one beside it, and the one beside that; the challenge
is to find a way to grab the attention of the consumer. S'"Mac

N’ Cheese is a flashy package intended to grab attention while
maintaining a sophisticated and sleek design.

67
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Concepting

"lil 1 “H
N T

Lmae

Cheege

At the beginning, S’Mac N’ Cheese was conceptualized
as a fun childlike illustrative product. Originally playing
on the idea of “smack” but was abandoned early for
the sophisticated design.
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Final Layout & Dieline
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Final Mock Ups
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Final Mock Ups
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